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A SUSTAINABLE APPROACH TOWARDS THE NEW ERA

At both the local and the global level, the crisis we have faced up to together has shown the 
importance of making the right decisions at the right time. The time has come to restart tourism!
This crisis has affected us all. Many, at every level of the sector, have made sacrifices, personally or 
professionally. But in the spirit of solidarity that defines tourism, we united under our country’s 
leadership to share our expertise and abilities. Together, we are stronger, and this cooperation will 
be essential as we move onto the next stage. Governments and the private sector are working 
together to restore confidence build and trust – essential foundations for recovery.

The Africa Tourism and Travel Fair 2022 will outline our roadmap and priorities for the sector in 
the challenging months ahead. The event seeks to promote innovation and sustainability. These 
must no longer be small parts of our sector, but instead must be at the heart of everything we do. 
This way, as we restart tourism, we can build a sector that works for people and planet. And now, 
as we restart tourism, we remind tourists of the positive difference their choices can make.

Our actions can be meaningful and highlight the road ahead, travelling again to restart tourism.

www.africatoursandtravelfair.com

This Expo is set to target both the Travel Trade Partners in East Africa, the Public sector, Private 
sector and the Non-Governmental Organizations in the tourism supply chain.Exhibitor Profile Visitor Profile

Travel Trade Partners – Tour Operators, 
Travel Agents, DMcs, Hotels, Lodges, 
Camps, Airlines, Car hire, Medical 
tourism agents among others
National and County Governments
Parastatals
MICE – Conference venues facilities
Academic Institutions.

Holiday makers,
Tour Operators, Travel Agents,
Wedding Planners,
Corporate Travel Decision Makers,
Potential Investors in the Field of 
Hospitality, Leisure And Travel Industry,
Media houses

Owachi Africa Ltd in partnership with Tour Operators Society of Kenya (TOSK), Wanderlust Diaries 
Ltd, Promote Kenya Ltd and other partners, will host the International Africa Tourism and Travel 
Fair, to be held at the Nairobi Carnivore Grounds from the 24th – 27th September 2022 
during the tourism week.

R�tarting Tourism
THEME:
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Try to imagine a tourism experience in Kenya without interacting with small- and medium-sized 
enterprises (SMEs). No taxis, no boutique hotels, no wine tours, no fine dining establishments, no 
guides, no shopping excursions, no theatres…. SMEs account for two in three tourism jobs in 
Kenya. They are also helping to drive innovation and digital transformation in the travel industry, 
but if Kenya is to foster a culture of innovation and sustainable development, its institutions and 
legislators must support tourism SMEs in scaling their products and services, improving internal and 
external processes and expanding reach.

DAY 2: Importance of SMEs in Travel and Tourism
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Our world faces a wide range of threats from climate change and natural resource consumption to 
extreme poverty. Travel and tourism can be a contributing factor to many of these problems 
including misuse and degradation of precious ecosystems, economic leakage, and loss of cultural 
traditions.

However, as the world’s largest and most diverse global industry, travel and tourism represents a 
powerful mechanism to solve these same issues. When planned and managed responsibly, tourism 
can be a sustainable development tool for many countries and communities to confront these very 
threats.

This dialogue session will bring together communities, companies, governments and organizations 
to create a better path forward for some of the most vulnerable destinations around the world. 
We’re working towards a more sustainable future – one characterized by clean beaches, protected 
parks, economic justice, cultural preservation and the engagement of millions of travelers who 
want to make the world a better place through their choices of where and how they travel.

Day 1: Responsible Travel and Tourism

B2B and B2C Meetings

The B2B and B2C meetings shall be conducted concurrently at a selected venue within the 
exhibition ground. These sessions will give a chance to hosted buyers to have meeting with the 
travel trade partners in Kenya. Consequently, consumers will have direct access to meet with the 
exhibitors and also schedule meetings after the event. Interested investors will have access to the 
exhibitors' database at a fee.

Fireside Chats: Every day 1400hrs to 1530hrs 



Leveraging on the African Continental Free Trade Area (AfCFTA) where free trade is being 
promoted on the continent that is capable of enhancing travel and tourism in Kenya and Africa as 
a whole. This is derived from the AfCFTA trade agreement, which is a common market to grow 
trade in ‘made-in-Africa’ goods and services by reducing tariff and non-tariff barriers to trade 
among African countries.

The aim of this dialogue is to explore and determine how cross-border tourism can be developed 
and implemented by these countries through cross-border collaboration

Day 3: Tourism beyond borders – gains of AfCFTA on tourism

As much as we recognise the potential of the tourism industry to create income earning 
opportunities, boost the economy and transform communities, we also need to consider how far 
we have come, as an industry, in terms of inclusivity and diversity. Is our industry an equal 
opportunity employer? Do we have clear and transparent policies and practices that allows 
everyone to access jobs within the industry? Are there sufficient learning and training programs 
that help equip people with the right skills?

Diversity and inclusion in tourism will not only have a resounding impact on the lives of vulnerable 
and marginalised groups in society, but also result in the industry becoming more sustainable and 
responsible. In the long term, it will also help establish Kenya as a more inclusive and diverse 
destination, able to accommodate all types of travellers.

Day 4: Inclusivity in Tourism - Making a Space for All

3.www.africatoursandtravelfair.com
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Before and after the event, there will be day excursions around the city:

NAIROBI DAY TRIP PACKAGES

Option 1

Non-residents

1 person: USD 130 per person
2 people : USD 100 per person
4 people USD 90 per person
6 people: USD 80 per person

Citizens

1 person:Kshs.10,400 perperson 
2 people: Kshs. 8,400 per person 
4 people: Kshs.6,400 per person 
6 people: Kshs.6,000 per person

Return transport from Nairobi CBD for the Heritage tour
Visit to Nairobi National Museum, snake park and Karen Blixen
All entrance fees
Services of an English- speaking guide 

Inclusive of:

Option 2

Non-residents

1 Person:USD 290 per person
2 People: USD 205 per person
4 People:USD 170 per person
6 People:USD 155 per person

Citizens

1 Person:Kshs.20,850 per person 
2 People: Kshs.13,500 per person
4 People:Kshs.9,600 per person 
6 People:Kshs. 8,500 per person

Return transport from Nairobi for the Wildside Tour
Visit to Nairobi National Park, Elephant Orphanage and Giraffe Center
All entrance fees
Services of an English-speaking guide 

Inclusive of:

Option 3

Non-residents

USD 60 per person

Citizens

Kshs.5,000 per person

HERITAGE TOUR

WILDSIDE OF NAIROBI

NAIROBI GUIDED TOUR

The tour starts at Railway Museum where an opportunity is given to clients to learn the original "birth" of 
Nairobi and the Lunatic Express. Later the tour proceeds to Kenya Archives where the history of Kenya, and 
African artifacts is given and stored.

The tour later on proceeds on a short street walking tour along Kimathi street and Kenyatta avenue with 
an opportunity to see and learn about monuments plus more history of the City.

www.africatoursandtravelfair.com



5.

The walk gets a stopover at Murumbi Gallery that has got an extension of African heritage, Kenyan history.
Later proceed on a short walk to KICC where the tour ends at the helipad with a 360° view of the city.

Gala Di�er

ATTF Gala Dinner supporting Kariandusi Prehistoric Site.

The fair will have a Gala dinner as the climax tied to fundraising for the Kariandusi Prehistoric Site. 
The site is amongst the first archeological discoveries of Lower Paleolithic sites in East Africa. 
Dating back between 700,000 to 1 million years old, Kariandusi is possibly the first Acheulian site 
to have been found in Situ in East Africa. It is believed that this was a factory site of the Acheulian 
period as numerous collections of specimens were found lying in the Kariandusi riverbed. This is 
the site where the hand axe man was discovered in 1928 by Dr. Leakey, a renowned 
paleontologist.

The Kariandusi Prehistoric Site is currently endangered and the Kenyan populace may slowly be 
losing invaluable heritage on the history of the early man. The museum is in need of a facelift to 
encourage engagement with different types of tourists; domestic (most importantly), 
international leisure travelers, and students in Archaeology, or Paleontology. It will also ensure 
security of the collections and further to offer decent campsite facilities will greatly encourage 
domestic travelers.

The patron of Kariandusi Prehistoric Site and founder of Friends of Kariandusi, Dr Wala Amakove, 
together with that the National Museums of Kenya, have the pleasure to invite you to a 
fundraising gala dinner at the Nairobi National Park on 27th September 2022, from 1800hrs. The 
target will be to raise KES 50 million to take and revamp Kariandusi Prehistoric Site. The impact of 
this will be to not only protect our heritage but also increase the footfall to Kariandusi Prehistoric 
Site and the wider Elementaita area thereby directly impacting livelihoods and the economy in 
general. This dinner will also host leaders of the private sector, diplomatic representatives, 
national and county government as well as other members of the public who are Friends of 
Kariandusi, under the theme ‘OUR FUTURE, IN THE PAST’ which leverages on the information 
gathered from the Acheulian age to inform our future sustainability as a human race.

The link to purchasing tickets for the gala is http://bit.ly/KariandusiGala

www.africatoursandtravelfair.com



Sponsorship Opportunities

PRINCIPAL /  PLATINUM EXHIBITION 
AND CONFERENCE SPONSOR

USD

$30,000
Within the exhibition area:

Display space, for banners or pop-ups, in key areas such as the registration desk and 
exhibition halls (Ten locations)
Presence at all the press conferences
Sponsor will receive 1 full-page advertisement in Exhibition Catalogue this will be handed out 
to the 4,000 plus visitors who are expected to walk through our doors during the expo days. 
In addition the sponsor will get a full page editorial in the front pages of the catalogue and 
our Bi-Magazine, Think Safari
An 18 square Metre exhibition stand worth USD $2,500 at an agreed prime location will be 
offered
Sponsors Logo printed on exhibition catalogues and exhibitor sales materials
The Sponsors Managing Director or representative will be invited to accompany the Minister 
on the official opening VIP tour. The MD will be invited to deliver a welcome note before the 
Minister’s speech.

Within the exhibition area:

All advertisements for the event will be co-branded with the Sponsors logo
On the signing of the sponsorship, a press announcement will be made to major Media 
Houses (print and electronic). This will also include a photo session for the print media.
An official Press Conference will be held a day before the Expo commences, Sponsor will be 
represented as the official sponsor by one of its top executives.
The Event’s street banners will also be co-branded with the sponsor’s logo.
A special sponsor note editorial space will be offered to the sponsor in the Daily Nation 
Newspaper’s Expo supplement, which will run on the day of the Exhibition opening.
Full logo branding on the Owachi Africa Ltd (www.owachi.com) website for one year.
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The price per 9SQM booth is Ksh. 60,000 + VAT. This will include 1 Table, 2 Chairs, 
Electrical Socket, Carpet, Company Name Fascia & Profile in the exhibition catalogue.

www.africatoursandtravelfair.com



GOLD SPONSOR
USD

$15,000
Opportunity to address the Exhibitors (speaker and session to be agreed)
Branding opportunity of reserved place for lunches and teas.
A one-page company profile, inserted into the front of the exhibitor catalogue.
Company logo printed on all Exhibitor materials (subject to printing deadlines) and on the 
exhibition badges.
9SQR metre. Exhibition space in the reception area of the Fair (table top/pop-up display)
Prominence, exclusive presence within the Fair Hall during the entire period of the expo (only 
sponsor visible within the hall). Display Material provided by sponsor
Presence at the press conference.
Logo display on our website for 6 months.
Logo display on all the road banners and marketing materials of the event.
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SILVER SPONSOR
USD

$7,500
Opportunity to address exhibitors (speaker and session to be agreed)
Reserved place for lunches and teas
A one-page company profile, in the exhibition catalogue.
Company logo printed on all exhibition materials
Exhibition space measuring 9 square metres
Prominence, exclusive presence within the exhibition area. Display Material provided by sponsor.
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Sponsorship Opportunities (cont’d)
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Sponsorship Opportunities (cont’d)

MEDIA SPONSOR
USD

$7,500
Opportunity to accompany the minister in addressing the Fair forum on the official opening day
A one-page company profile and advertisement, in the exhibition catalogue
Company logo printed on all exhibition marketing materials
Exhibition space measuring 9 square metres
Prominent, exclusive presence within the exhibition area. Display Material to be provided by 
sponsor
Presence and full participation at the press conference.
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COCKTAIL SPONSOR
USD

$3,000

The sponsor’s representative to give a welcome address at the reception
A Two-page company profile inserted into the Visitor pack
Company logo printed on all promotional materials (subject to printing deadlines)
Eight invitations to cocktail party
Exhibition space in the reception area of the cocktail party (table top/pop-up display)
Corporate identity in the reception room (to be supplied by host)
Sponsorship does include the cost of food and drinks.
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TROPHY SPONSOR
USD

$750
Company logo printed on all promo material (subject to printing deadlines)
One page company profile inserted into the exhibitor pack
Exclusive branding of the trophies
Banner space advertising within the exhibition area.
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GUEST OF HONOUR GIFT SPONSOR
USD

$,500

Company logo on the gift
Company logo printed on all promotional materials (subject to printing deadlines)
One page company profile inserted into the expo pack
Sponsor MD to present the gift and give speech at the cocktail.
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Sponsorship Opportunities (cont’d)

ASSOCIATE SPONSOR /  CO-SPONSOR$1,000

Company logo printed on all Exhibition materials (subject to printing deadlines)
One page company profile inserted into the delegate pack
Exhibition space for banners, up to 4pcs within the cocktail area.
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USD

THEMATIC DISCUSSIONS SPONSORSHIP$5,000
USD

www.africatoursandtravelfair.com
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ATTF FLOOR PLAN@ CARNIVORE GROUNDS. 
1st - 3rd APRIL 2022.

Booth Size:
3m x 3m (9m2)

Floor Plan

ATTF FLOOR PLAN @ CARNIVORE GROUNDS.
24TH - 27TH SEPTEMBER 2022
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COST IN USD 

DAY 1:  Morning: Exhibitions Afternoon : Fireside chat - Responsible    
            Travel and Tourism

DAY 2:  Morning: Exhibitions Afternoon : Fireside chat - Importance 
            of SMEs in Travel and Tourism

DAY 3: Morning: Exhibitions, Afternoon : Fireside chat - Tourism 
           beyond borders – gains of AfCFTA on tourism

DAY 4: Morning: Exhibitions, Afternoon : Fireside chat - Inclusivity in 
           Tourism - Making a Space for All
           Evening: Cocktail and Gala Dinner supporting Kariandusi    
           Prehistoric Site

EVENT PROGRAMME

EXHIBITOR CATALOGUE ADVERTISING RATE CARD

$
$
$

$

$
$
$

$
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Event Partners
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   Kenya: +254 722 394 043, +254 732 394 043
                  +254 725 563 793, +254 777 394 043
                  +254 743 566 552
   Uganda: +256 786 153 841
   Tanzania: +255 756 988 641

Event Website:

 https://africatoursandtravelfair.com

For further information, please contact: 


